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Project Roadblock: Spreading the Word on the Air
Thank you for supporting Project Roadblock! Below are recommendations to help amplify the Buzzed Driving Prevention PSAs by sharing this important message as part of your station’s news programming. 
Talking points to share On-Air:
· Every holiday season, lives are lost due to alcohol-impaired driving crashes.
· Now in its 23rd
 year, Project Roadblock delivers life-saving reminders about the dangers of buzzed driving.
· This year, [station name] is proud to once again support Project Roadblock – a nationwide initiative from the Ad Council, the Television Bureau of Advertising (TVB) and the National Highway Traffic Safety Administration (NHTSA) that mobilizes local broadcast TV stations to air Buzzed Driving Prevention public service advertisements (PSAs) during the holiday season.
· Since its inception, Project Roadblock has delivered more than 9.5 billion impressions, with local TV stations donating over $223 million in media value to support the cause. 
· Along with stations across the country, we’ll be donating airtime to run the Buzzed Driving Prevention PSAs from December 26 and 31, including a 10 p.m. spot on New Year’s Eve, to help keep our community’s roads safe this holiday season. 
· Celebrate responsibly. Plan for a safe and sober ride home when you’re drinking. Save a ride-sharing app or a taxi company in your phone, check holiday public transit schedules, or plan for someone in your group to be the designated sober driver.  Remember: Buzzed Driving is Drunk Driving.
· [If applicable] We’d also like to thank our sponsors, [sponsor names] for supporting this important initiative.
· Follow us on social media by using #ProjectRoadblock for more information and safe driving tips throughout the holiday season.
Localizing the issue:
· Refer to this list for the latest fatality data for your state. 
· Share local public transit options, including any special holiday hours.
· Share the name and phone number of local taxi companies so viewers can save them in their phones. 
· Highlight local bars or businesses offering special safety options during the holidays, such as rewards for designated drivers or shuttle services. 
· Profile a local individual or family who has been impacted by impaired driving.
· Interview a local authority, such as an elected official or the chief of police, who can comment on how the issue affects your local area.
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